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The Green Screening Project

TUESDAY DECEMBER 14, 2010, BROOKLYN, NEW YORK
ANNOUNCING THE LAUNCH OF THE GREEN SCREENING PROJECT 
AN ONLINE MUSIC VIDEO SERIES CREATED FROM A WEEKLONG STUDIO TAKEOVER WHERE THE HOTTEST BANDS COLLABORATE ON A NEW WAY TO CREATE CONTENT.

THE GOAL OF GREEN SCREENING EVENT is to bring together musicians and change the way music videos area made – more collaborative, creative and rewarding for artists, generating more engaging material to entertain fans and gain media attention.

Twenty-eight talented acts signed-up to come to Seaside Lounge studios in Park Slope, rented out especially by director Drew Norton to lay down a live track for at no expense to the artist or label. They all performed in recording space decked-out in full ‘greenscreen’ backdrops so that bespoke visuals could be added in afterwards. This event was held in parallel to the CMJ Music festival in October, a time when many bands are in town to showcase their music, and when the spotlight is on the Brooklyn scene.

Our website (http://green-screening.com/) will showcase in total thirty-three videos, being released with a feature on one band at a time over the coming months, along with curated extra footage, audio, pictures and interviews. We let a couple of bands record more than one song, and in total we came away with over two terabytes of data! We launch today with the amazing Dale Earnhardt JR JR in a psychadelic video inspired by their Nascar theme. The other bands on our roster are festival and blog favorites Millionyoung , Dinowalrus, Soft Black, Ava Luna, Mean Creek, FRIENDS, The Dewars, Howlies, Golden Animals, Lost Boy?, Von Haze, Plates of Cake, Royal Chains, Ivana XL, Caged Animals, Zachary Cale, Rope, Charles Burst, Woodsy Pride, Shilpa Ray & Her Happy Hookers, Nerds, Tanya Morgan, Rope, 1,2,3, Sea Ghost and Begushkin. Follow us on twitter for updates on releases and news @green_screening 

Director Drew Norton has been working with indie labels such as Rough Trade and Barsuk to create music videos for up-and-coming acts that bring to life the sound, represent the band’s brand and also get traction and exposure online. A recent video for Phantogram was featured on Pitchfork, and one for Say Hi led to the song being featured in a commercial. His reel is at http://vimeo.com/user628221 Drew wanted to work collaboratively with artists and create a faster-turnaround production model and to get the Green Screening project off the ground has managed to raise thousands of dollars via crowd-funding site Kickstarter (http://kck.st/94Jdvd).

Online video is the fastest growing media in the world, and music videos are vital for artists today to connect with fans and achieve their business objectives. With the boom of YouTube not to mention sharing and embedding videos in social networking, users are seeking and experiencing audio-visual entertainment in new ways. Green Screening is an innovation that contributes to this dynamic market in a fresh, creative way.

###
Contact Audible Treats for further information, quotes, to schedule an interview with Drew Norton or any of the bands. We also have exclusive live recordings for broadcast as well as the videos.
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Digital photos, bio and videos available at


� HYPERLINK "http://www.audibletreats.com/download/green_screening/" ��http://www.audibletreats.com/download/green_screening/�


For more info contact:


(Print) Michelle McDevitt:  718.768.7275 � HYPERLINK "mailto:michelle@audibletreats.com" ��michelle@audibletreats.com�


(Online) Dan Friedman: 718.768.7275 �HYPERLINK "mailto:dan@audibletreats.com"��dan@audibletreats.com�
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