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Two Brothers Have the Wright Stuff for Rap

Founders of independently published Elemental Magazine succeed on their own terms

(Brooklyn, NY October 19, 2005) Success often wears an unlikely cap, but in the case of the Wright brothers, that cap is turned to the back. Matt and Adam Wright are co-publishers of Elemental Magazine, a monthly lifestyle magazine they have spent the last 5 years building into a staple of the urban genre. Built from the ground up with no outside investors, no publishing conglomerate and no rich uncle, the two scraped by on a mixture of Southern grit and Bronx determination, the product of being raised in Atlanta by a single mother from New York. Their success brought them back to the Apple, where they feel right at home publishing Elemental from their 3000 square foot facility in the hip Brooklyn neighborhood of Greenpoint.

“We always wondered why our mom wasn’t like the other moms,” recalls Matt, the older of the two. “Other kids had laid back moms that liked to cook and sew. Our mother talked fast, said what she meant and never stopped moving. Now that our offices are in New York, we feel like we’re close to family even though we’re 1500 miles from home.”

The Wright brothers' offbeat plan to launch a hip-hop magazine is in full flight. They are preparing to publish the 75th issue of Elemental Magazine, having achieved their plan of publishing on time, every month, without missing an issue. 

--------------------------------

Matt and Adam Wright were born 2 1/2 years apart in Atlanta, Georgia. In their formative years, Matt was continually creating while Adam was negotiating allowance advances with their mother. Some 25 years later, the stakes are higher but their roles have changed little.

Matt attended Georgia State University to pursue a degree in journalism. He excelled in his studies, and soon became the news editor of The Signal, GSU's weekly student-run newspaper. He was awarded the title of Reporter of the Year in 1995. At the same time, he was sorting mail and copy editing as an intern at Atlanta's free weekly paper, Creative Loafing. As an intern, Matt was already being given news assignments, and was hired as a full time reporter at the end of his internship. In 1996, the paper gave Matt the position of editor for their struggling nightlife extra, called The Scene. They considered it a last ditch effort before The Scene was declared a failure and its cubicles cleared. Within six months of Matt's taking the helm, The Scene had an enormous following across the city, and was in the black financially for the first time in years. Matt's creative vision and ability to pinpoint reader interests took advertising revenue for The Scene from $5000 to $20,000 weekly and developed a loyal readership. With the experience and confidence he gained as a successful editor, Matt decided to strike out on his own, and in November of 1998, the first issue of Elemental Magazine was released right on schedule. 

True to the brothers' history, Adam chose a different path. He was accepted into Georgia State University's nationally recognized School of Business, where he excelled, building a rock solid foundation for the ventures which lay in his future. Upon graduation, Adam was hired into a middle-management position at a freight logistics group in Atlanta. He quickly advanced, and soon had his own segment to oversee. Like his brother, Adam had visions that extended beyond his management position. As Matt's roommate, he had seen the fledgling Elemental Magazine begin to garner real attention. In 1999, he went to Matt and announced that he could do big things on the business end of the publication. Soon after, he was on board full time as partner.

Matt and Adam were used to working as a team, they had made money together throughout their teen years. The partnership in Elemental Magazine further proved the formula, and revenues began to increase dramatically as the magazine grew by leaps and bounds. Within six months, Adam had tripled Elemental's advertising revenue. Circulation numbers leapt up as distributors increased orders based on the magazine's impressive 40+ percent sell-through. In 2000, the corporation purchased a small office building in Atlanta and continued to grow. By 2002, Elemental's advertising base was more than solid, but with a huge percentage of advertising agencies and potential clients based in New York, the partners found they were hitting a wall due to their southern base of operations. The decision was made to move the magazine to New York in the hopes that they would see a marked increase in revenue. The calculated gamble paid off, and again ad sales jumped by almost 50 per cent. This growth has continued all the way to the present day.

It is now 2006 and The Wright Brothers are publishing Issue 75 of Elemental Magazine.  It has been an uphill battle with no investors, venture capitalists, or large publishers to fund the magazine.  What started as a visionary idea has become an industry pillar.  Elemental is recognized as THE independent voice of the Urban Lifestyle.  The industry has taken notice that Elemental not only speaks for a whole generation of urbanites, but they are here to stay.

www.elementalmag.com
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